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ﬁ'—“ Panasonic fiV 3D % 2| 55K 5% Fﬁlﬁ'
On-Location Image Production

Instead of tape, the PZHD camera uses the
P2 card, which has become the de faclo slan-

Software Production dard for broadcast device memory. The twin-
Panasonic is rapidly advanc- lens P2ZHD system is now being developed for
ing the development of new 30 tilming

3D-ready authoring systems, * Reference exhibil of NAB Show 2009,

beginning with the 3D image
compression technology of
our MPEG-4 AVC High Profile
Video Encoder, that wera
made possible by our many
years of working together with
movie studios.

1D-Ready Plasma TV

Home Systems

Panasonic is developing full-HD 3D
home theater systems to bring movie
quality 3D right into your home

* Scheduled for release in 2010
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LCS Glass Liquid Crystal Shutter Glass
HDDP  Horizontally Double-Density Pixel
DLP Digital Light Processing
MVC Multi-view Video Coding
H.264 AVC H.264 Advanced Video Coding
HDMI High-Definition Multimedia Interface
IPD Inter-Pupillary distance
CAGR Compound Annual Growth Rate
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